ORCA DMA & Sub-market Report-Summary _/‘a‘ \

Created for Convention & Visitors Bureau Create Date: Saturday, June 11, 2016 D Q l : A
For the Month of May 2016 POWER IN NUMBERS
Current Month - May 2016 vs May 2015 Participation
OCC (%) RevPAR ($) Channel Mix (%) ARPR ($) EHE's Holes
Designated Marketing Area (DMA) 2015 2016 % Change 2015 2016 | % Change 2015 2016 % Change 2015 2016 % Change Census Sample Census Sample
Subject DMA 48.1 459w 44 2353 2195w 67 819 8264 09 4895 4777w -24 168.5 36.0 3,033 648
DMA Submarket
Submarket A 478 465w 27 2884 271w 59 815 832a 20 6032 5834w -33 39.5 21.0 711 378
Submarket B -- -- - - - -- -- -- - - - -- 30.5 1.0 549 18
Submarket C 60.7 529w -13.0 1595 1377w -13.7 829 790w -46 2627 2604w -09 28.0 2.0 504 36
Submarket D 519 488w -59 2056 1886w -83 822 809w -15 3960 3863w -25 15.0 4.0 270 72
Submarket E 421 398w 55 11.02 989w -103 800 8144 18 2619 2486w -51 22.0 8.0 396 144
Subject DMA - Daily Fee 514 483w -6.1 243 2179w -103 83.0 829w -01 4725 4513w -45 115.0 24.0 2,070 432
Subject DMA - Resort 396 402a 14 222 22764 25 779 8104 40 56.08 56.67 4 1.1 35.0 9.0 630 162
Subject DMA - Municipal 490 452w -78 178 17934 08 847 8704~ 28 36.28 39654 93 18.5 3.0 333 54
Subject DMA - 18 Hole Facilities 493 466w -54 1565 1462w 59 806 8074 02 3152 3136w -05 1245 17.0 2,241 306
Subject DMA - 18+ Hole Facilities 470 453w -35 306 2845w -7A1 830 8424 15 6518 6275w -37 44.0 19.0 792 342
Year to Date - May 2016 vs May 2015 Participation
OCC (%) RevPAR ($) Channel Mix (%) ARPR ($) EHE's Holes
Designated Marketing Area (DMA) 2015 2016 % Change 2015 2016 | % Change 2015 2016 % Change 2015 2016 % Change Census Sample Census Sample
Subject DMA 678 669w -14 4539 4408w -29 8264 83634 12 6690 6590w -15 168.5 36.0 3,033 648
DMA Submarket

Submarket A 632 6394 11 5479 538w -18 832 8464 17 86.68 8415w -29 39.5 21.0 711 378
Submarket B -- -- - - - -- -- -- - - - - 30.5 1.0 549 18
Submarket C 865 781w -97 3003 2762w -80 848 828w -24 3474 35384 19 28.0 2.0 504 36
Submarket D 724 705w -27 39.09 3778w -33 805 8224 21 5396 5360w -0.7 15.0 4.0 270 72
Submarket E 759 728w 42 2714 2494w -81 80.8 81.04a 03 3575 3427w -41 22.0 8.0 396 144
Subject DMA - Daily Fee 724 714w -14 4500 4351w -33 824 8324 10 6217 6097w -19 115.0 24.0 2,070 432
Subject DMA - Resort 554 551w -06 4738 4629w -23 831 844 4 16 8544 8400w -17 35.0 9.0 630 162
Subject DMA - Municipal 774 723w -66 3522 36.31a 3.1 855 8924 43 4549 50194 103 18.5 3.0 333 54
Subject DMA - 18 Hole Facilities 763 738w -32 3299 3152w -44 811 8184 09 4325 4272w 1.2 124.5 17.0 2,241 306
Subject DMA - 18+ Hole Facilities 60.4 6084 0.7 5640 5522w -21 844 8564 14 9344 9089w -27 44.0 19.0 792 342

A blank row indicates insufficient data. Source 2016 The ORCA Report®



ORCA DMA & Sub-market Report Including Raw Data

Created for Convention & Visitors Bureau

For the Month of May 2016
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POWER IN NUMBERS

Source 2016 The ORCA Report©



ORCA Multi-DMA Comparison Ay

Created for Convention & Visitors Bureau Create Date: Saturday, June 11, 2016 D Q l : A
For the Month of May 2016 EOMEREINENUMBERS
Current Month - May 2016 vs May 2015 Participation
OCC (%) RevPAR ($) Channel Mix (%) ARPR ($) EHE's Holes
Designated Marketing Area (DMA) 2015 2016 % Change 2015 2016 % Change 2015 2016 % Change 2015 2016 % Change Census  Sample Census Sample

Subject DMA 48.1 459w 44 2353 2195W%" 6.7 81.9 8264 09 4895 4777w -24 167.5 36.0 3,015 648
Competitive DMA A 43.9 474 18 1713 18094 56 86.9 90.7 & 44 39.01 40454 37 46.5 13.0 837 234
Competitive DMA B 341 3694 82 17.71 1927 A 88 9278 93384 06 5188 52214 06 151.5 8.0 2,727 144
Competitive DMA C 38.6 3563w -86 1898 1888w -05 8953 8507w -50 4913 5349a 89 47.0 17.0 846 306
Competitive DMA D 39.2 361w -79 8.58 842w -19 79.51 84824 67 2187 23304 6.5 40.5 8.0 729 144

Year to Date - May 2016 vs May 2015 Participation

OCC (%) RevPAR ($) Channel Mix (%) ARPR ($) EHE's Holes
Designated Marketing Area (DMA) 2015 2016 % Change 2015 2016 % Change 2015 2016 % Change 2015 2016 % Change Census  Sample Census Sample
Subject DMA 67.8 669W% -14 4539 4408w -29 82.6 8364 12 6690 6590%w -15 167.5 36.0 3,015 648
Competitive DMA A 59.6 569w 45 2465 2383W%" -33 86.3 8934 34 4135 41874 12 46.5 13.0 837 234
Competitive DMA B 54.2 529w 23 2606 26674 23 9317 93454 03 4811 50394 48 151.5 8.0 2,727 144
Competitive DMA C 69.4 665w -41 4572 4556w -0.3 8793 8628W%w -19 6589 68504 4.0 47.0 17.0 846 306
Competitive DMA D 59.8 502w 09 16.05 17154 6.8 7950 84034 57 2687 28974 7.8 40.5 8.0 729 144

A blank row indicates insufficient data. Source 2016 The ORCA Report©



ORCA DMA & Sub-market Report Including Raw Data \{a\\/_,\/\\

Created for Convention & Visitors Bureau Create Date: Saturday, June 11, 2016 D 2 D A

For the Month of May 2016 POWER IN NUMBERS
Current Month - May 2016 vs May 2015
Supply Demand Revenue

Designated Marketing Area (DMA) 2015 2016 % Chg 2015 2016 % Chg 2015 2016 % Chg
Subject DMA 205,217 295,217 & 0.0 141,903 135,642 w -4.4 6,946,613 6,479,268 W -6.7
Competitive DMA A 123,968 123,968 4. 0.0 54,445 55,428 & 1.8 2,124,090 2,242,010 & 5.6
Competitive DMA B 75,032 75,032 & 0.0 25,611 27,701 & 8.2 1,328,581 1,446,137 & 8.8
Competitive DMA C 149,776 149,776 & 0.0 57,880 52,878 w -8.6 2,843,414 2,828,300 ¥ -0.5
Competitive DMA D 74,024 74,024 & 0.0 29,038 26,733 ¥ -7.9 635,155 622,967 ¥ -1.9

Year to Date - May 2016 vs May 2015

Supply Demand Revenue
Designated Marketing Area (DMA) 2015 2016 % Chg 2015 2016 % Chg 2015 2016 % Chg
Subject DMA 1,153,630 1,160,565 4 0.01 782,648 776,324 w -0.8 52,361,816 51,157,192 w  -2.30
Competitive DMA A 430,378 432,887 & 0.01 256,544 246,423 ¥ -3.9 10,609,293 10,317,008 ¥  -2.75
Competitive DMA B 264,840 265,136 & 0.00 143,478 140,335 ¥ -2.2 6,902,360 7,072,008 & 2.46
Competitive DMA C 529,856 532,928 4 0.01 367,683 354,482 w -3.6 24,224,854 24,282,373 & 0.24
Competitive DMA D 263,664 265,200 A 0.01 157,552 157,007 ¥ -0.3 4,232,957 4,549,048 & 7.47

A blank row indicates insufficient data. Source 2016 The ORCA Report©
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